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Executive Summary

This section analyzes the demographics, economy, and real estate market of the BOA,
Village of Hamburg, and Erie County, NY. Our analysis indicates:
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All areas of comparison are expected to see higher population growth rates in over
the next 5 years than in the historical period.

Residents in the BOA have higher educational attainment than their Village of
Hamburg and Erie County counterparts.

47.6% of BOA renters are cost-burdened (paying more than 30% of their income to
rent) with respect to rent. 41.5% are extremely cost-burdened (paying more than
35% of their income to their rental payment).

Shift-share analysis suggests that BOA should consider a deeper analysis and
possible solutions into the competitiveness of finance and insurance, and real estate
and rental and leasing, transportation and warehousing, and utilities, and
educational services, and health care and social assistance employment sectors.
The BOA industrial market can support 140,000 additional square feet of industrial
space.

There are substantial retail opportunity gaps in the BOA for full-service restaurants,
buffets, hardware stores, and other retail segments.

Upper midscale hotels in the BOA are outperforming the Erie County market average
and should be viewed as an opportunity for development.



Employment

According to the most recent data from the U.S. Census, the DESA has an average
unemployment rate of 2.1%, lower than the village (2.9%) and county (4.8%). This is a
recent trend as historically the DESA’s unemployment rate was typically higher than the
village but lower than the county. In 2013, the DESA’s unemployment rate was 5.2% before
surging to 6.5% in 2015. While Erie County and the Village’s unemployment have trended
upwards in recent years, they are still near historic lows.

Unemployment Rate Trends
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According to the most recent data from the American Community Survey, the DESA has a
superior 10-year employment growth rate to the village and county. It is important to note
that the employment data represents residents of the DESA who are employed in these
industries, not necessarily the jobs present within the DESA, though it is possible that
residents of the DESA are employed within the area. The DESA has seen strong growth in
arts, entertainment, and recreation, accommodation and food services and other services,
except public administration. These employment sectors grew by compound annual rates
of 10.0% and 10.6%, respectively, over the last 10 years.



Area Total Employment Growth
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Area Employment Composition

Employment Sector BOA |Hamburg| Erie Co.
Agriculture, forestry, fishing and hunting, and mining 48 54 1,995
Construction 285 341 22,950
Manufacturing 239 285 47,370
Wholesale trade 111 132 10,077
Retail trade 284 425 50,717
Transportation and warehousing, and utilities 145 188 23,290
Information 48 105 6,804
Finance and insurance, and real estate and rental and
leasing 238 395 39,743
Professional, scientific, and management, and
administrative and waste management services 406 570 47,757
Educational services, and health care and social
assistance 952 1,466 134,163
Arts, entertainment, and recreation, and
accommodation and food services 533 634 39,520
Other services, except public administration 200 266 19,889
Public administration 336 438 20,719
Total Employment 3,825 5,299| 464,994

Source: American Community Survey




Share of Total Employment
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According to the American Community Survey, education and health care services is the
largest employment sector for residents of the DESA, according for nearly 25% of
employment. This is common across all study areas, with education and health care services
accounting for 28% of employment for the Village of Hamburg and 29% of employment for
Erie County. Residents of the DESA are more likely to be employed in arts, entertainment,
and recreation, and accommodation and food services relative to the village and county. This
sector accounts for 13.9% of total employment in the DESA and only 12.0% and 8.5% in the
village and county, respectively.

BOA Employment Sector Shift-Share Analysis
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A shift-share analysis is a used to explain changes in employment or output by separating
growth into three components: the national growth effect, which reflects how much of the
region's change is due to overall national trends; the industry mix effect, which indicates
whether the region specializes in faster or slower growing industries; and the regional



competitive effect, which measures how well local industries are performing relative to
national counterparts.

Only two employment sectors, construction and professional, scientific, and administrative
services, generate positive employment in each effect. However, 6 out of 13 sectors have
negative competitive effects. These negative competitive effect resulted in 795 jobs lost in
the DESA over the last 10 years. A deeper analysis should be undertaken to understand
these effects, and possible solutions into the competitiveness of finance and insurance, and
real estate and rental and leasing (-271 jobs), transportation and warehousing, and utilities
(-181 jobs), and educational services, and health care and social assistance (-169 jobs).

Location Quotient Analysis
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Alocation quotient (LQ) analysis provides additional insight into the DESA’s employment
structure. Location quotients identify export industries in an area (those industries
producing more of a good or service than is needed to meet area demand) and import
industries (those producing less than enough to meet area demand). An LQ greater than 1.0
indicates that an area has proportionately more workers than the larger comparison area
employed in a specific industry sector. This implies that an area is producing more of a
product or service than is consumed by area residents. The excess is available for export
outside the area. An LQ of less than 1.0 may indicate an opportunity to develop businesses
in that industry to accommodate local demand.

According to the LQ analysis, wholesale trade (LQ of 1.3), arts, entertainment, and
recreation, and accommodation and food services (LQ of 1.6), and public administration
(LQ of 1.9) are the only export industries in the DESA . Export industries have an LQ of 1.25
or greater. The relatively low LQ’s in manufacturing and transportation and warehousing,
and utilities (0.6), in addition to retail trade and information (0.7) indicate that there may
be an opportunity to facilitate growth in those industries to address excess demand in the
DESA.






Commercial Real Estate

Office Market
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The office market fundamentals illustrate the post-COVID tighten in the DESA relative to
Erie County. Both the DESA and Erie County experienced an elevated vacancy rate as an
impact of COVID. However, while Erie County’s vacancy rate continued to rise, the DESA’s
vacancy rate fell by 440 basis points (bps) since 2022. The office market dynamics also
show that the rental rate in both areas has been trending upward. The DESA’s current office
rental rate ($17.28/SF) is the highest rate in the featured historical period.



BOA Office Supply and Demand
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The office market supply and demand charts tell the story of the DESA’s office tightness
relative to Erie County. According to CoStar, Erie County had 1.0 million square feet (MSF)
of office net absorption in 2015-25 verses 2.4 MSF in delivered to the market. The rising
vacancy rate since the pandemic in the Erie County Office market if due to a combination of
new product hitting the market and sporadic demand (also the result of work-from-home
dynamics reducing the need for office space.) In fact, office-using employment rose by
13.6% over the last 10 years. The DESA’s office market returned 21,000 SF of space back to
the market in 2020 and 2021. Since that point, the DESA’s office market has absorbed
17,600 SF of ace. There have been no deliveries or new construction over the 2015-2025
timeframe, which has resulted in the tightening office market.



Multifamily Market
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BOA Multifamily Rent and Vacancy
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Both the DESA and Erie County have tight multifamily markets according to data from
CoStar. The DESA’s 4.0% vacancy rate has increased in recent years but is below the pre-
COVID vacancy rate of 5.1%. Erie County’s 5.0% vacancy rate has actually been steadily
rising since 2021, but has leveled off in the past year. Both the DESA and Erie County have
experienced steady rental rate increases over the last 10 years.



BOA Multifamily Supply and Demand
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As stated in Section 1.1 Demographics, the DESA has experienced little new construction
since 2000 (with the exception of 23 units currently under construction), according to
CoStar. However, Erie County has been steadily adding new multifamily inventory, which
has resulted in increased vacancy over the last 4 years.

The demand for single and multi-family housing was forecasted in the DESA over the next 5
years. A linear interpolation model was employed in this analysis and used the population
forecast as a driver to calculate the demand for housing. Figure XX represents the demand
for new housing in the DESA . Additionally, the multi-family segment was broken into
affordable and market rate categories. Conservatively, itis forecast that 40% of the
demand for multi-family units is be affordable units and 60% is be market rate.



Village of Hamburg Housing Forecast
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As noted in Section 1.1 Demographics, nearly 42% of DESA renters are extremely cost-
burdened (they are paying more than 35% of gross income to rent). Future multifamily
developments with affordable housing units mixed in with market rate units may help to
address housing affordability. Additionally, while office-using employment is growing, office
space occupancy is falling. The work-from-home dynamic is in effect. Future multifamily
developments with features and amenities to accommodate tenants working from home
may be necessary for the tenant and the community. These features may be common areas
with work spaces, charging stations, onsite business centers, etc.

Industrial Market
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Erie Co. Industrial Rent and Vacancy
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The above charts illustrate how the DESA and Erie County’s industrial markets have
tightened over the last 10 years. The DESA’s industrial vacancy rate has declined in recent
years (reaching 5.6%) as demand has been steady with no new product coming online. Erie
County’s industrial vacancy rate recently increased due to some negative net absorption,
including large new vacancies in the Town of Hamburg and the Town of Tonawanda (15
miles north of the BOA) however, the county’s vacancy rate is still tight at 4.8%. The DESA’s
rental rate has remained at $7.95/SF since 2022. The County’s industrial rental rate has
retreated nominally and was quoted at $6.57/SF in recent data.

BOA Industrial Supply and Demand
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According to CoStar, the DESA’s industrial market absorbed 16,500 SF of space from 2015-
2025 while adding 4,800 SF of new product to the market. Notably, this figure does not
include the new 50,000 +/- sq ft expansion of Staub on Sunset Drive. Erie County’s
industrial market has 4.7 MSF of space over the last 10 years but has given back 669,000 SF
thus far in 2025.

Regression analysis of industrial markets indicates that it takes 75 SF per person to service
a local market area. Given this metric, the BOA can currently support an additional 98,000
SF of industrial space and 140,000 SF by 2030 (given expected population growth).

Retail Market



BOA Retail Rent and Vacancy
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Erie Co. Retail Rent and Vacancy
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The DESA has a small but tight retail market that rebounded nicely from the pandemic and
is currently only 2.1% vacant. Current data on the DESA rental rates show a $25.00/SF rate,
which may be attributed to an outlier transaction. In 2024, rental rates were at $12.00/SF,
closer in line with Erie County. For Erie County, the recent surge in vacancy has been due to
a combination of new completions and negative net absorption. Erie County’s retail market
has returned -635,000 SF of retail space back to the market in 2025, a trend reflected
nationally.



BOA Retail Supply and Demand
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Market Potential Analysis

The Market Potential Index (MPI) is a composite metric used to evaluate and compare the
attractiveness of different geographic areas for retail expansion or investment. It aggregates
key market indicators (i.e., population size, income levels, consumer spending, retail sales,
and competition) into a single score that reflects overall market opportunity. By
standardizing and weighting these variables, the MPI provides a consistent and data-driven
way to identify areas with the highest potential for retail success. A higher MPI score
indicates stronger demand, greater purchasing power, and more favorable market
conditions.

Restaurant Market Potential

The Market Potential Index (MPI) data for Hamburg, NY reveals a strong and active
consumer base for both family-style restaurants and fast food establishments. Nearly 73%
of adults visited a family restaurant or steakhouse in the past six months, with an MPI of



102, which indicates above-average market engagement. Spending patterns also reflect
higher-than-average behavior, with MPI scores ranging from 108 to 116 across various
spending levels at family restaurants. Specific dining behaviors, such as visiting during
breakfast, lunch, and dinner times, consistently meet or exceed national averages. Notably,
brand-specific MPIs highlight strong local preferences, with Bob Evans (MPI = 149), Cracker
Barrel (118), and Texas Roadhouse (116) standing out as particularly popular choices
among Hamburg residents.

Fast food consumption is equally robust, with over 91% of adults reporting visits in the
past six months. While the overall MPI for fast food visitation is at the national average
(MPI = 100), spending levels show elevated potential, especially among consumers
spending $1-10 (MPI = 120) and $11-20 (MPI = 110) per visit. These trends indicate not
only widespread participation in the fast food market but also a willingness to spend
modestly across frequent visits. Taken together, the MPI data suggests that Hamburg
presents a favorable market for both new restaurant investments and targeted marketing
efforts aimed at mid-range family dining and value-oriented fast food consumers.



Restaurant Market Potential
Expected Number Percent of

Product/Consumer Behavior

Went to Family Restaurant/Steak House/6 Mo

Went to Family Restaurant/Steak House 4+ Times/30 Days
Spent $1-30 at Family Restaurant/Steak House/30 Days
Spent $31-50 at Family Restaurant/Steak House/30 Days
Spent $51-100 at Family Restaurant/Steak House/30 Days
Went for Breakfast at Family Restaurant/Steak House/6 Mo
Went for Lunch at Family Restaurant/Steak House/6 Mo
Went for Dinner at Family Restaurant/Steak House/6 Mo
Went on Weekday to Family Restaurant/Steak House/6 Mo
Went on Weekend to Family Restaurant/Steak House/6 Mo
Went to Applebee’s/6 Mo

Went to Bob Evans/6 Mo

Went to Buffalo Wild Wings/6 Mo

Went to Carrabba’s/6 Mo

Went to Cracker Barrel/6 Mo

Went to Logan’s Roadhouse/6 Mo

Went to Longhorn Steakhouse/6 Mo

Went to Olive Garden/6 Mo

Went to Outback Steakhouse/6 Mo

Went to Red Lobster/6 Mo

Went to Red Robin/6 Mo

Went to Ruby Tuesday/6 Mo

Went to Texas Roadhouse/6 Mo

Went to Fast Food/Drive-In Restaurant/6 Mo

Spent $1-10 at Fast Food Restaurant/30 Days

Spent $11-20 at Fast Food Restaurant/30 Days

Spent $21-40 at Fast Food Restaurant/30 Days

Spent $41-50 at Fast Food Restaurant/30 Days

Ordered Eat-In Fast Food/6 Mo

Source: ESRI
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18.7%
49.5%
35.2%
40.8%
17.1%
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For this opportunity analysis, an area encompassing a 15-minute drive of the DESA was
used as the retail trade area. The analysis of the retail stores opportunity gap in the DESA
indicates that overall, the DESA market area’s retail market is oversupplied. However, there

are retail sectors with excess demand that can be addressed. Optimally, a viable retail

sector to target has an ample existing opportunity gap and robust demand growth through

2030.



Food Services and Drinking Places

2025 Demand ($) 2025 Supply ($) Opportunity Gap/Surplus (§) 2030 Demand ($) Growth ($)

Food services and drinking places (NAICS 722) 331,973,950 375,547,973 -43,574,023 340,686,029 8,712,079
Special food services (NAICS 7223) 22,641,453 10,872,900 11,768,553 23,131,400 489,947
Food service contractors (NAICS 72231) 17,942,703 6,230,380 11,712,322 18,311,753 369,050
Caterers (NAICS 72232) 4,241,784 4,197,979 43,805 4,350,936 109,153
Mobile food services (NAICS 72233) 456,966 444,541 12,426 468,711 11,744
Drinking places (alcoholic beverages) (NAICS 7224) 11,599,085 22,745,149 -11,146,064 11,994,701 395,616
Restaurants and other eating places (NAICS 7225) 297,733,412 341,929,924 -44,196,512 305,559,928 7,826,516
Full-service restaurants (NAICS 722511) 150,127,784 145,169,798 4,957,986 154,173,416 4,045,631
Limited-service restaurants (NAICS 722513) 125,220,617 166,719,231 -41,498,614 128,409,747 3,189,130
Cafeterias, grill buffets, and buffets (NAICS 722514) 3,191,053 1,344,850 1,846,204 3,272,059 81,005

Snack and non-alcoholic beverage bars (NAICS 722515)

19,193,958

28,696,045

-9,502,088

19,704,706

510,749

In the DESA’s market area, full-service restaurants and cafeterias, grill buffets, and buffets
have ample existing gaps in current data. While full service restaurants is expected to have
robust growth going forward, cafeterias, grill buffets, and buffets are expected to have
slower growth in the 5-year forecast period.
= Full-service restaurants: We assumed a 2,500 SF footprint for each restaurant. At a
desired $500/SF of revenue, the DESA could support four new full-service
restaurants.
= (Cafeterias, grill buffets, and buffets: We assumed a 3,000 SF footprint for each
restaurant. At a desired $300/SF of revenue (buffets need less revenue per square
foot), the DESA could support two new buffet restaurants. Given the slow expected
growth in demand, only a limited supply of these facilities could be supported in the
BOA

Retail Market Potential Analysis

The retail MPI data for Hamburg, NY reflects a strong and stable consumer base with
purchasing patterns that align closely with or slightly exceed national averages across
various retail categories. Apparel and shoe purchases have an MPI of 100, suggesting parity
with national demand, while automobile ownership and new vehicle acquisitions show
modestly higher MPIs (103 and 105 respectively), signaling active engagement in the auto
market. Notably, MPI scores in categories such as digital camera ownership (MPI = 113),
Android smartphone usage (106), and cell phone-only households (102) highlight above-
average technology adoption. Home computer ownership and related expenditures also
trend above average, particularly for lower-spending households (MPI = 113 for spending
$1-499). These trends indicate a consumer market with steady demand for both essential
and discretionary technology.

Convenience store purchases, health-related behaviors, and entertainment spending also
underscore Hamburg's retail strength. For example, MPIs for gas purchases at convenience
stores (109) and spending $51-99 (MPI = 110) suggest high frequency and willingness to
spend. The community also shows an above-average interest in live theater (MPI = 107)
and dining out (MPI = 104), pointing to a lifestyle that values leisure and experiences.
Household-related categories, including home improvements (MPI = 106), maid services
(105), and large kitchen appliance purchases (102), reflect a willingness to invest in home
comfort and maintenance. Additionally, travel spending is healthy, with MPI scores between
101 and 111 for domestic vacation spending, particularly in the $1,500-$1,999 range (MPI
=111). Overall, Hamburg’s retail market demonstrates consistent, slightly above-average



consumption patterns across a wide range of sectors, making it an attractive location for
retail investment and expansion.

Retail Market Potential

Sabectes Percent

of Adults

Product/Consumer Behavior Number of
Adults

Apparel (Adults)

Bought Men's Clothing/12 Mo 51,467 63.2% 100
Bought Women's Clothing/12 Mo 42,467 52.2% 100
Bought Shoes/12 Mo 61,065 75.0% 100
Automobiles (Households)

HH Owns or Leases Any Vehicle 39,668 93.5% 103
HH Bought or Leased New Vehicle/12 Mo 4,128 9.7% 105

Cameras (Adults)

Own Digital Point and Shoot Camera/Camcorder 9,015 11.1% 113
Printed Digital Photos/12 Mo 22,372 27.5% 106
Cell Phones (Adults/Households)

Have a Smartphone 76,650 94.2% 100
Have Android Phone (Any Brand) Smartphone 33,315 40.9% 106
HH Owns 1 Cell Phone 13,488 31.8% 106
HH Owns 2 Cell Phones 17,508 41.3% 105
HH Has Cell Phone Only (No Landline Telephone) 31,252 73.7% 102

Computers (Households)

HH Owns Computer 36,022 84.9% 101
HH Owns Desktop Computer 17,051 40.2% 103
HH Owns PC/Non-Apple Brand Computer 31,018 73.1% 104
HH Purchased Most Recent Home Computer at Store 16,525 39.0% 105
HH Purchased Most Recent Home Computer Online 11,590 27.3% 100
HH Spent $1-499 on Most Recent Home Computer 6,594 15.5% 113
HH Spent $500-999 on Most Recent Home Computer 8,610 20.3% 107
Convenience Stores (Adults)

Shopped at C-Store/6 Mo 54,573 67.0% 103
Bought Brewed Coffee at C-Store/30 Days 10,619 13.0% 104
Bought Cigarettes at C-Store/30 Days 5,199 6.4% 105
Bought Gas at C-Store/30 Days 35,711 43.9% 109
Spent $40-50 at C-Store/30 Days 5,473 6.7% 101
Spent $51-99 at C-Store/30 Days 5,033 6.2% 110

Spent $100+ at C-Store/30 Days 20,574 25.3% 107



Entertainment (Adults)

Went to Live Theater/12 Mo

Went to Bar or Night Club/12 Mo

Dined Out/12 Mo

Gambled at Casino/12 Mo

Viewed Movie (Video-on-Demand)/30 Days

Health (Adults)

Exercise at Home 2+ Times/Wk

Visited Doctor/12 Mo

Used Vitamins or Dietary Supplements/6 Mo

Home (Households)
HH Did Home Improvement/12 Mo

HH Used Maid/Prof CIn Svc (+ Furn/Carpet)/12 Mo

HH Purchased Low Ticket HH Furnishing/12 Mo
HH Purchased Big Ticket HH Furnishing/12 Mo
HH Bought Large Kitchen Appliance/12 Mo

Television & Electronics (Adults/Households)
Own Tablet

Own E-Reader

HH Owns Internet Connectable TV
Own Portable MP3 Player

HH Owns 2 TVs

HH Owns 3 TVs

HH Owns 4+ TVs

HH Subscribes to Cable TV

HH Owns Portable GPS Device

HH Owns Internet Video Device for TV

Travel (Adults)

Took Domestic Trip in Continental U.S./12 Mo
Took 3+ Domestic Non-Business Trips/12 Mo
Spent $1-999 on Domestic Vacations/12 Mo
Spent $1K-1499 on Domestic Vacations/12 Mo
Spent $1500-1999 on Domestic Vacations/12 Mo
Spent $2K-2999 on Domestic Vacations/12 Mo
Spent $3K+ on Domestic Vacations/12 Mo
Spent Night at Hotel or Motel/12 Mo

Member of Hotel Rewards Program

7,622
15,297
47,515

9,814

7,627

39,928
67,331
54,698

16,337
15,524
9,978
10,961
6,979

46,688
13,529
17,925
7,897
11,881
9,873
9,926
14,310
8,999
22,938

48,564
13,861
10,346
5,761
4,014
4,549
7,991
41,712
24,621

9.4%
18.8%
58.4%
12.1%

9.4%

49.0%
82.7%
67.2%

38.5%
36.6%
23.5%
25.8%
16.4%

57.4%
16.6%
42.3%

9.7%
28.0%
23.3%
23.4%
33.7%
21.2%
54.1%

59.7%
17.0%
12.7%
7.1%
4.9%
5.6%
9.8%
51.2%
30.2%

107
106
104
101
100

101
104
102

106
105
105
100
102

100
105
103
108
101
104
106
109
114
102

102
104
104
103
111
107
101
101
104



2025 Demand ($) 2025 Supply ($) Opportunity Gap/Surplus ($) 2030 Demand ($) Growth ($)
Miscellaneous Store Retailers

Miscellaneous store retailers (NAICS 453) 46,465,463 31,744,896 14,720,567 47,114,537 649,074
Florists (NAICS 4531) 2,235,327 2,843,421 -608,094 2,436,382 201,055
Office supplies, stationery, and gift stores (NAICS 4532) 7,486,593 6,805,175 681,418 7,539,569 52,976

Office supplies and stationery stores (NAICS 45321) 2,041,435 1,199,500 841,934 2,138,005 96,570
Gift, novelty, and souvenir stores (NAICS 45322) 5,445,158 5,605,674 -160,516 5,401,564  -43,594
Used merchandise stores (NAICS 4533) 7,966,864 4,303,376 3,663,488 7,652,584 -314,280
Other miscellaneous store retailers (NAICS 4539) 28,776,678 17,792,923 10,983,755 29,486,002 709,323
Pet and pet supplies stores (NAICS 45391) 8,782,957 10,202,818 -1,419,861 9,415,735 632,778
Art dealers (NAICS 45392) 5,250,440 0 5,250,440 5,032,638 -217,802
Manufactured (mobile) home dealers (NAICS 45393) 1,682,147 1,184,525 497,622 1,845,050 162,903
All other miscellaneous store retailers (NAICS 45399) 13,061,135 6,405,580 6,655,554 13,192,579 131,444
Tobacco stores (NAICS 453991) 3,755,130 187,432 3,567,698 3,683,960 -171,170

All other miscellaneous store retailers (except tobacco stores) 9,306,005 6,218,148 3,087,856 9,608,619 302,614

The DESA has a substantial opportunity gap in used merchandise stores. At $400/SF in
revenue and a 2,000 SF footprint for each store, the DESA could support four additional
used merchandise stores in its market area.

2025 Demand ($) 2025 Supply Opportunity Gap/Surplus ($) 2030 Demand ($) Growth ($)

Building Material and Garden Equipment and Supplies Dealers

Building material and garden equipment and supplies dealers (NAICS 444) 138,072,981 193,841,835 -55,768,855 150,997,187 12,924,206
Building material and supplies dealers (NAICS 4441) 120,744,966 175,868,629 -55,123,663 132,153,461 11,408,495
Home centers (NAICS 44411) 64,568,712 141,958,676 -77,389,964 70,515,763 5,947,052
Paint and wallpaper stores (NAICS 44412) 5,238,099 1,420,665 3,817,434 5,793,707 555,608
Hardware stores (NAICS 44413) 11,920,949 2,768,823 9,152,126 13,027,065 1,106,116
Other building material dealers (NAICS 44419) 39,017,206 29,720,465 9,296,741 42,816,925 3,799,719
Lawn and garden equipment and supplies stores (NAICS 4442) 17,328,014 17,973,206 -645,192 18,843,726 1,515,712
Outdoor power equipment stores (NAICS 44421) 3,428,856 9,215,396 -5,786,540 3,742,046 313,190
Nursery, garden center, and farm supply stores (NAICS 44422) 13,899,158 8,757,810 5,141,348 15,101,680 1,202,521

While the building material and garden equipment and supplies dealers sector has a
negative opportunity gap, hardware stores, other building materials, and nursery/garden
centers have ample opportunity gaps in the BOA DESAIn addition to the current
opportunity gaps, all highlighted sectors are projected to have significant growth in the 5-
year forecast.



Lodging

Hamburg BOA Hotel Occupancy

90.0%

80.0%

70.0%

60.0%

50.0%

40.0%

30.0%

20.0%

10.0%

0.0%
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Source: CoStar/STR — 2020 2021 —(2] —2023 2024 == ==2025

According to CoStar/STR, there are 3 hotels in the DESA’s hotel market with an inventory of
210 available rooms. Data indicates that 62% of the rooms in the DESA are in the economy
or midscale class.

The market has bounced back from the downturn caused by the pandemic. The DESA’s
hotel occupancy decreased from 57.9% in 2019 to 31.5% in 2020. By 2022, market
occupancy had reached pre-pandemic levels at 57.1%. While occupancy in 2025 has
trended below recent performance, the table below helps to gain some insight into one of
the reasons for this dynamic.

Hamburg BOA Occupancy By Hotel Class
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As stated before, 62% of the BOA's hotel inventory is in the midscale and economy class.
This hotel class has underperformed relative to upper midscale class hotels. This is
indicative of a flight to quality. In fact, the BOA’s occupancy in the upper midscale class is

superior to Erie County’s upper midscale occupancy. This flight to quality dynamic should
be kept in mind when evaluating potential lodging opportunities.



